HOW T O US E S OC I AL ME DI A
F OR B US I NE S S

"Social media is just a
buzzword until you
come up with a plan"

“Social media is More
about sociology and
psychology than
technology.”

We Help Startups..... to Start

INDIA's No. 1, ISO Certified
Premium Startup
Consultancy Company
5000+Subscribers, 4.7/5 Rating, 50+ Professionals

Start Like a Pro...With us

CONTENTS
1

INTRODUCTION

2

UNDERSTANDING THE
IMPORTANCE

3

BENEFITS OF SOCIAL MEDIA
MARKETING

4

VITAL STEPS OF SOCIAL
MEDIA MARKETING
Evaluating The Current
Presence
Identification of
Customers and
Competitor Analysis
Setting Your Goals and
Identifying Key Metrics
Selection of Platforms
Creation of Content

Hemant Gupta
Founder & Director

5

IMPORTANT TIPS :
EFFECTIVE SOCIAL MEDIA
MARKETING

6

SOME EXAMPLES OF
EXCELLENT SOCIAL MEDIA
STRATEGIES

7

DO’S AND DON’TS

8

FREQUENTLY ASKED
QUESTIONS

"Social media marketing is the
use of social media platforms
and websites to promote a
product or service"

01
INTRODUCTION

SUCCESSFUL COMPANIES IN SOCIAL MEDIA
FUNCTION MORE LIKE ENTERTAINMENT
COMPANIES, PUBLISHERS, OR PARTY PLANNERS
THAN AS TRADITIONAL ADVERTISERS

"Pushing a company agenda on
social media is like throwing
water balloons at a porcupine."

VALUE TO
CUSTOMER

GOALS

ADVERTISEMENT

GREAT
MARKETING

MARKETING
STRATEGY

Social media is the collection of online communication channels
dedicated to community-based input, interaction, content-sharing
and collaboration. Websites and applications dedicated to forums,
micro blogging, social networking, social bookmarking, social
curation, and wikis are among the different types of social media.
Marketing is the activity and process for creating; communicating
and delivering offerings that have value to customers. So
basically, when you use social media for marketing, you get social
media marketing.
Social media marketing is the use of social media platforms and
websites to promote a product or service. It is a form of internet
marketing that involves creating and sharing content on social
media networks in order to achieve your marketing and branding
goals. Social media marketing includes activities like posting text
and image updates, videos, and other content that drives audience
engagement, as well as paid social media advertising.
Social media marketing is a powerful way for businesses of all
sizes to reach prospects and customers. Your customers are
already interacting with brands through social media, and if you're
not speaking directly to your audience through social platforms
like Facebook, Twitter, Instagram, and Pinterest, you're missing
out! Great marketing on social media can bring remarkable
success to your business, creating devoted brand advocates and
even driving leads and sales.
Nowadays, it doesn’t matter if you run a local outlet or a big
international company. Social media has to be an essential piece
of your business marketing strategy.
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UNDERSTANDING THE
IMPORTANCE

WORD-OF-MOUTH MARKETING ISN’T ABOUT GIVING
CUSTOMERS TALKING POINTS, AS IF THEY WERE BRAND
SPOKESPEOPLE. IT’S ABOUT DELIVERING AN EXCEPTIONAL
CUSTOMER EXPERIENCE THAT MAKES CUSTOMERS WANT TO
RECOMMEND YOU.

"Going viral is not an outcome; it’s a
happening. Sometimes it happens;
sometimes it doesn’t. Just remember,
fans are vanity and sales are sanity."

GROWTH RATE

BOOST TRAFFIC

SUBSTANTIAL
PORTION

RELATIONSHIP

GROW EXPONENTIALLY

Is it really all that important to make social media an essential part of your marketing
strategy?
Well, it is. Social networks are one of the fastest growing industries in the world with
25% projected annual growth rate for the next 5 years. If you really ignored their
importance, your strategy is already behind the present times!
Social media posts provide an opportunity for the public to find your new web content
and click through to your site. And because those posts will primarily show up in the
feeds of followers and people interested in your product, that traffic is typically very
targeted. It won’t just boost your traffic numbers — it will bring in the type of visitors
you want to attract. The traffic benefits of social media marketing can be dramatic.
About 90% of marketers claimed that social media generated immense exposure for
their company, and that's only one of its many advantages. Social networks are now a
substantial part of every marketing strategy, and the benefits of using social media
are so great that anyone not implementing this cost-effective resource is missing out
on a phenomenal marketing opportunity.
Whatever your industry, segment and audience, a substantial portion of your
customers and leads are on social networks. These days, social networks are no longer
just the favorite time killing activities of teenagers. People of all age groups including
the elderly use it, and not just for socializing with their acquaintances but for
multitude reasons, which definitely include looking for their desired products and
services. If you’re still apprehensive about getting started, consider these points:
Your Competitor Is Already Involved. Your competitors are already involved on social
media, which means your potential social media traffic and conversions are being
poached. Don’t let your competitors reap all the benefits while you stand idly by. If,
somehow, your competition is not involved on social media, there’s even more of a
reason to get started—the field is open.
The Sooner You Start, the Sooner You Reap the Benefits. Social media is all about
relationship building, and it tends to grow exponentially as your followers tell their
friends, and their friends tell their friends, and so on. The sooner you start, the sooner
you’ll be able to start growing that audience.
Potential Losses Are Insignificant. Realistically, you don’t have anything to lose by
getting involved in social media. The amount of time and money it takes to create your
profiles and start posting is usually minimal, compared to other marketing channels.
Just six hours a week or a few hundred dollars is all it takes to establish your
presence.
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BENEFITS OF SOCIAL
MEDIA MARKETING

SOCIAL MEDIA IS NOT JUST AN ACTIVITY; IT IS AN INVESTMENT
OF VALUABLE TIME AND RESOURCES. SURROUND YOURSELF
WITH PEOPLE WHO NOT JUST SUPPORT YOU AND STAY WITH
YOU, BUT INFORM YOUR THINKING ABOUT WAYS TO WOW
YOUR ONLINE PRESENCE

"We have technology, finally, that for the
first time in human history allows people
to really maintain rich connections with
much larger numbers of people"

ELEMENT FOR
SUCCESS

GREAT EFFORT

CONVERSION RATE

TARGET
AUDIENCE

It's easy to see that social media marketing is a key element for success in marketing
and many marketers realize the potential for business growth using the platform.
1. Increased Brand Awareness
Social media is one of the most cost-efficient digital marketing methods used to
syndicate content and increase your business' visibility. Implementing a social media
strategy will greatly increase your brand recognition since you will be engaging with
a broad audience of consumers. By investing only a few hours per week, over 91% of
marketers claimed that their social marketing efforts greatly increased their
exposure.
2.More Inbound Traffic
Without marketing your business on social media, your inbound traffic is limited to
your usual customers and you'll have much more difficulty reaching anyone outside
of your loyal customer circle.The people familiar with your brand are likely
searching for the same keywords you already rank for.
3.Improved Search Engine Rankings
Search engine optimization is very important for achieving higher page rankings and
obtaining traffic to your business website. While social media doesn't directly
increase search engine rankings, Social Media Examiner states that more than 58%
of marketers who have been using social media for one year or longer still see
improved search engine rankings. Being able to rank in the top positions for your
keywords will revolutionize your traffic and continue to generate positive results
for your business.
4.Higher Conversion Rates
When a brand is interactive online, consumers who follow your brand's accounts
often begin to trust the credibility of your business more. Over 51% of marketers
claimed that taking the time to develop relationships with consumers showed
positive results in sales. Studies have also shown that social media has a 100%
higher lead-to-close rate than outbound marketing. As reported by Social Media
Examiner, about 66% of marketers saw lead generation benefits by using social
media platforms at least 6 hours per week.
5.
Identification of Target Audience and Result Tracking
Social Media Marketing benefits aid marketers identify who their target audiences
are, as social media is so data-rich, you can easily use data analytics tools to analyze
your competitors, understand preferences of your consumers, and target different
segments and find your target audience in the most competent and conversion
oriented fashion.
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BENEFITS OF SOCIAL
MEDIA MARKETING

SOCIAL MEDIA IS ABOUT THE PEOPLE!
NOT ABOUT YOUR BUSINESS. PROVIDE
FOR THE PEOPLE AND THE PEOPLE
WILL PROVIDE YOU

BEFORE YOU CONTACT AN OUTSIDE
AGENCY, LOOK INSIDE YOUR COMPANY FOR
GREAT SOCIAL MEDIA IDEAS .

FEEDBACK

CUSTOMER
SATISFACTION

MARKETPLACE
INSIGHT

COMPETITORS
RESEARCH

Also, social media allows businesses to get instant positive or negative feedback from consumers.
It has helped to shorten the time between knowing whether a campaign or product is successful or
not.
1.Better Customer Satisfaction
Whether an individual has a question or a complaint, social media allows you to address the
matter using interpersonal dialogue and is an opportunity to publicly demonstrate your
compassion for your customers. A brand devoted to customer satisfaction that takes the time to
compose personal messages will inherently be viewed in a positive light, even if responding to a
customer complaint.
2.Improved Brand Loyalty
Considering that customer satisfaction and brand loyalty typically go hand in hand, it is important
to regularly engage with consumers and begin developing a bond with them. Social media is not
just limited to introducing your brand's products and promotional campaigns. Customers see these
platforms as a service channel where they can communicate directly with the business.
3. More Brand Authority
Satisfied customers are eager to spread the word about a great product or service and they
usually turn to social media to express their opinion. Once you obtain a few satisfied customers
who are vocal about their positive purchase experience, you can let the advertising be done for
you by actual customers who enjoyed your product or service.
4.Cost-Effective
Social media marketing is possibly the most cost-efficient part of an advertising strategy. Being
cost-effective is such an advantage because you can see a greater return on investment and retain
a bigger budget for other marketing and business expenses.
5.Gain Marketplace Insights
One of the most valuable advantages of social media is marketplace insight. By monitoring the
activity on your profiles, you can see customer' interests and opinions that you might not
otherwise be aware of. Using social media as a complementary research tool can help gain
information that will aid you in understanding your industry.
6.Thought Leadership
Posting original and powerful content about your products and services can make you a leader in
your field. You can be a social influencer that will help your company have powerful fan base,
enhanced authority and increased thought leadership. Social media is the best place to establish
you as an expert.
7.Access to Competitor Research
Social media is an excellent way for businesses to keep an eye on their competitors. Social media
monitoring enables you to keep tabs on your major and minor competitors. You are able to see
how your competitors are interacting with their audience, the type of content they post, the
frequency of their posts, and many more important competitor analysis information. Social media
is an excellent way of scoping out your industry and determining ways in which you can stand out
in your industry.
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VITAL STEPS OF
SOCIAL MEDIA
MARKETING

THE AIM OF MARKETING IS TO KNOW AND
UNDERSTAND THE CUSTOMER SO WELL
THE PRODUCT OR SERVICE FITS HIM AND
SELLS ITSELF .

"Social Media puts the “public” into
PR and the “market” into marketing.."

SCHEDULE TO
FORMULATE

EVALUATING

IDENTIFICATION

FOCUS ON BUYER

Because your presence on different digital marketing properties matters more than
ever, it’s a good idea to take time out of your schedule to formulate an organized
social media marketing strategy and regularly evaluate how well your strategy is
performing.
1.Evaluating The Current Presence
“Know thyself. Know the customer. Innovate.” – Beth Comstock
Before you strategize about where you are headed, take a quick look at where you
are. A few areas to consider when auditing your business’s social media presence
are:
• Which networks are you currently active on
• Are your networks optimized (photo and cover images, bio, URL, etc.)
• Which networks are currently bringing you the most value
• How do your profiles compare to your competitors’ profiles
• going into your social media analytics and look at the graph for follower growth.
Look for any outliers in the data
• Anayzing number of impressions you’re generating on your social media and the
amount of engagement in the form of likes, repins, retweets, and comments
• Viewing Mentions and Sentiments to Assess Overall Brand Reputation
2.Identification of Customers and Competitor Analysis
a. Defining Your Audience
The first and foremost thing to consider while building a social media marketing
strategy is your target audience.
“The aim of marketing is to know and understand the customer so well the product
or service fits him and sells itself.” – Peter Drucker
Even the best marketers will fail if they are marketing to the wrong audience.
Answer the following questions to help you come up with a highly focused buyer
persona:
• Age
• Location
• Job Title
• Income
• Pain Points (that your business can solve)
• Most Used Social Network
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VITAL STEPS OF
SOCIAL MEDIA
MARKETING

PEOPLE SHOP AND LEARN IN A WHOLE
NEW WAY COMPARED TO JUST A FEW
YEARS AGO, SO MARKETERS NEED TO
ADAPT OR RISK EXTINCTION.

Visual marketing does not just sell
a product or service - it sells an
experience around your business.

TARGET
CUSTOMER

KNOW YOUR
COMPETITOR

KEY METRICS

BRANDING AND
CONVERSIONS.

Connecting to your target customer on social media sites can be a challenge, especially if you’re
looking in the wrong direction.
You have to keep in mind that Facebook is different from Twitter, and Twitter isn’t anything like
LinkedIn. They all have different types of audiences. They’re different in more than one way.
Which is why it is so crucial to define your audience and find out which social network your
prospective customers hang out, and when and where exactly do they spend most of their time.
a.Conduct A Competitor Analysis
While producing relevant content is crucial, you do need to find out who your competitors are
first, and they are marketing through social media.
When you look into their content creation and distribution strategy, you will learn how you can do
something better. Content creation is an integral part of social media marketing, but you have to
do it smartly in order to succeed and stay ahead of your competition. If you look closely, you will
see how and what makes their social media activity workable and more resilient.
However, it’s important that you do not blatantly copy ideas from your competition.
1.Setting Your Goals and Identifying Key Metrics
Evaluating your current situation and analyzing your target customers as well competitors will
put you in the position of looking at the future and deciding upon your goals. By properly setting
your social media marketing goals, you’ll know how far or how close you are to achieving success.
Firstly, you need to create a social media mission statement, which shall drive your future actions
and make it clear exactly what you plan to use your social media presence for. Secondly, you need
to create broad and long term as well as precise and short term goals.
Here are some social media goals that you could be aiming for.
1.Growing your following or community (branding)
2.Consistently building a visible brand (branding)
3.Connecting and engaging with your existing community (branding)
4.Increasing traffic to website (conversions)
5.Generating high quality leads (conversions)
6.Getting more sales (conversions)
Make sure to set goals that are defined, achievable and measured. This way you’ll be ready to
create measurable goals in the main areas of branding and conversions.
You also need to identify the key success metrics which you will use to ascertain the degree to
which you have been able to attain your goals.
A few metrics to consider measuring are:
• Conversion Rate
• Time Spent on Website
• Reach
• Brand Mentions
• Sentiment
• Total Shares
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VITAL STEPS OF
SOCIAL MEDIA
MARKETING

CONTENT IS FIRE. SOCIAL MEDIA IS
GASOLINE.

"Build it, and they will come” only works in the
movies. Social Media is a “build it, nurture it,
engage them and they may come and stay".

NEEDS AND
SITUATIONS

IDENTIFY THE
ACTIVITY

ACCOMPLISHING
THE OBJECTIVE

CLARIFYING THE
PROCESS

1.Selection of Platforms
You’ll want to engage with the social networks preferred by your customers. This
will help you to reach the widest audience and generate the greatest return on
investment (ROI).Not every social media platform is suitable for your business or
the set goals. The following list gives you an overview of the most popular
networks: (based on Hootsuite)
•Facebook : The world’s most popular social media network with more than 2
billion users. In addition, Facebook also has the most regular users and is, based
purely on the range, thus the most attractive network.
•Instagram :Instagram owes its success to its visual approach. Successful marketing
therefore has a lot to do with the appealing aesthetics of the shared content.
According to a study claims the platform with 59 percent and the highest
engagement level of all social networks for themselves.
•LinkedIn : With more than 467 million users, the platform is the world’s largest
careers network.
•Twitter : With a limit of 280 characters per tweet, Twitter is known for brevity
and spice.
•Snapchat : The platform on which the content disappears is especially popular
with younger users.
•YouTube : If your brand has the resources, the best way to take advantage of the
popularity of online video.
•Pinterest : It’s the users who make this platform so unique. You are looking for
inspirations on Pinterest. This makes the network perfect if your target audience is
going to be active, for example buying something or visiting your website.
Start your selection process with this list. Determine which social media platform
(s) work best for your business. Maybe it’s only one, maybe several or even all of
them.
2.Creation of Content
“Content is where I expect much of the real money will be made on the Internet.” –
Bill GatesWhile there are several vital steps (as discussed above) to be taken
before you jump to content creation, it cannot be denied that relevant content is
the lifeblood of any effective social media strategy. The challenge is to align your
brand’s personality with each platform. To create a seamless cross-channel
experience, develop a theme for your content and tweak your tone.
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VITAL STEPS OF
SOCIAL MEDIA
MARKETING

SOCIAL MEDIA CREATES COMMUNITIES,
NOT MARKETS.

"social media networks in order to
achieve your marketing and
branding goals."

You know who your ideal customer is and you used that information to
create your social media mission statement. Armed with this

CURATING
CONTENT

information it should be easy for you to begin creating and curating
content. So, what exactly is considered content? Here are a few
examples of content you could create:
•Images
• Videos
• Blog Posts
• Company News

BRAND
IDENTITY

• Infographics
• EBooks
• Interviews
Regardless of the type of content you share, it has to go with your
business goals and brand identity. Content is what fuels social media,
so it is crucial that you consider creating high quality, engaging
content as a top priority.

RE-EVALUATED

1.Tracking, Analyzing and Optimizing
Even the best social media marketers rely on trial and error. It might
seem basic, but tracking your results, analyzing the data and then
making tweaks to optimize them is crucial.
Each previous step should be re-evaluated after you have had time to

START
OPTIMIZING

analyze the results of your marketing efforts. Let the data drive you. If
it is telling you Facebook or Twitter is your most effective channel,
consider doubling down.
A great social media strategy is never set in stone. It is a constant work
in progress that changes when necessary. So get out there, create a
strategy and start optimizing it as you continue to grow and learn more
about your business and your audience.
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IMPORTANT TIPS :
EFFECTIVE SOCIAL
MEDIA MARKETING

LISTING THE TASKS WHICH ARE
ESSENTIAL IN RUNNING A BUSINESS
ASSISTS YOU TO BUILD A PROSPECTIVE
BUSINESS OVER THE LONG-TERM

"Social media has to be an
essential piece of your business
marketing strategy."

INSPIRATION,
ILLUMINATION OR
AMUSEMENT

FOCUS EQUALLY

RESPECTIVE
STRENGTHS

The better understanding you have of your audience mindset, the more
effectively you’ll be able to create shareable content. It’s important to
remember that there is still a person behind that computer. Understand how
they think, and you can fine-tune your content so that it gets shared more
frequently.
Here are 6 guidelines to help increase the chances of your content being shared.
• Appeal to your audience’s motivation to connect with each other (not just with
your brand).
•Tell a story.
• Credibility needs to be established, as does trust, which is the cost of getting
shares.
• Keep the message simple.
• Appeal to positive emotions like inspiration, illumination or amusement to
build a positive brand connection.
• Embed a sense of urgency.
• Leverage controversy (but do not post polarizing opinions as you do not want
to alienate your audience).
1. Equal Focus on Customer Interaction
Understand that while the content you share is very important, marketing on
social media is not all about posting content about your brand, but you have to
focus equally on interacting with your customers, responding to their queries
and analyzing their feedback. Also, you should use every social media channel
according to their respective strengths.
2.Focusing on Visuals
It does not matter which social media platform you’re on: focus on visuals as
often as possible. In a study , 67 percent of marketing executives stated that
they use visual content in social media because of the engagement effect.
Whether images, GIFs and memes or videos: The integration of visual content in
your social media posts is relatively simple. Just make sure the visuals are
relevant to the content of both the post and your audience.
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IMPORTANT TIPS :
EFFECTIVE SOCIAL
MEDIA MARKETING

SOCIAL MEDIA POSTS PROVIDE AN
OPPORTUNITY FOR THE PUBLIC TO FIND
YOUR NEW WEB CONTENT AND CLICK
THROUGH TO YOUR SITE.

"Social media is one of the most cost-efficient
digital marketing methods used to syndicate
content and increase your business' visibility"

1.Quality over Quantity
Present yourself where your target group is, provide them with added value and you will
reap the rewards of your work. If you have carried out market research and created
target group personas, you also know which platform (s) your target group prefers. Focus
your efforts on these networks. Share quality content that solves the problems of your
audience, makes life easier or entertains them.

ADDED VALUE

2.Use of Integration Tools
There are integration tools/ apps that allow you to manage your presences across all
major networks, plan and schedule your posts ahead and handle everything from single
dashboard. If you are short on time and resources, you might want to use one of them.
3.Seek Inspiration from Successful Competitors
Track what your competitors are doing and let them stimulate you. Maybe you can try
some of their tactics on your own social media channels, and great ideas can be adopted
and adapted for your own campaigns.

EFFECTIVENESS

EXPLORING

4.Pay-to-Play is also an option
If you are someone who does not understand social media at all – or it does not interest
you even minutely – there is no need to burden yourself with it. Also, if you want to
accelerate your social media marketing efforts and have a budget for it, exploring paid
advertising might be worth a try.
5.Joining Communities
Within large social networks, smaller communities form, such as Facebook pages or
LinkedIn Groups. Identify the major communities for your industry and participate in
them.
6.Use Keywords in Your Posts
Don’t underestimate the power and effectiveness of social search. Social networks have
search features that operate just like search engines. For instance, if you are using
Instagram or Twitter, get into the habit of using common hashtags and relevant keywords
within your social media posts so that you have a better chance of being found by people
searching for topics related to your industry.
7. Be Consistent Consistently posting to your Facebook page helps get your audience into
a rhythm.
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SOME EXAMPLES OF
EXCELLENT SOCIAL
MEDIA STRATEGIES

WITHOUT MARKETING YOUR BUSINESS ON SOCIAL
MEDIA, YOUR INBOUND TRAFFIC IS LIMITED TO YOUR
USUAL CUSTOMERS AND YOU'LL HAVE MUCH MORE
DIFFICULTY REACHING ANYONE OUTSIDE OF YOUR
LOYAL CUSTOMER CIRCLE.

"Social media is an excellent way for
businesses to keep an eye on their
competitors. Social media monitoring
enables you to keep tabs on your major
and minor competitors"

FACTORS

TRENDY TOPICS

DIFFERENT
STRATEGIES

Here is a list of 10 Indian brands who are nailing social media for viral growth, from
whom we may want to learn a few things:
1.Netflix
“Memes”, that are basically typically humorous images that are copied and spread
rapidly by Internet users, often with slight variations, have been widely popular on
social media. Netflix have capitalized it very well.
The number of engagements, impressions, and conversation initiated with the use of
memes alone are just one of the many factors that make Netflix a pro at social media.
2.Zomato
Food discovery brand Zomato knows its audience well and know how to keep them
engaging. Be it the contests or picking trendy topics Zomato is killing it on every social
media platforms. Zomato picks trendy topics and posts simple images in order to
interact with viewers online.
3.Amul
While it may be hard to believe that social media presence can help sell milk and milk
products, this brand always tries it’s best by sharing interesting and funny insights into
current national and international events.
4.Rajasthan Tourism
When it comes to government agencies, they probably win the race. Handled by
AdGlobal360 India Pvt Ltd their social media accounts contain the vast amount of
travel-related information in terms of travelers’ experiences which also serve as an
important source of information for the travelers.
5.Parle-G
A veteran in the biscuit category, Parle-G is also showing the ways to use Social media
for brand awareness. The brand is leveraging its biscuit’s popularity in their posts and
creates highly engaging content for their audience.
6.Sabyasachi
The ace Fashion designer Sabyasachi Mukherjee has mastered the skill of storytelling
on social media. The designer uses visual and social storytelling strategies on social
media to his advantage.
7.PizzaHut
Pizza Hut are the clear-cut leaders in the Pizza market on Social Media in India. The
brand has been using social media influencer’s to talk about its products in form of
challenges and the strategy has been working for them till now.
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DO’S AND DON’TS

CONTENT-BASED MARKETING GETS
REPEATED IN SOCIAL MEDIA AND INCREASES
WORD-OF-MOUTH MENTIONS; IT’S THE BEST
WAY TO GATHER BUZZ ABOUT A PRODUCT.

"If content is king, then
conversion is queen"

IMPACTFUL
PORTRAIT

OUTRIGHT
PROMOTIONAL

SPECIFIC
AUDIENCE

IMPEDES POSITIVE
PROJECTION

Let’ s have a quick recall of do’ s and don’ ts of social media marketing before we wind up.
Do’ s
· Choose a profile/page name or handle that easily describes you and thoughtfully fill out
all the profile information.
· Use logos and provide impactful portrait of your personality through your profile.
· Be consistent with the types of content you share.
· Be unique and engaging with your sharing to ensure a representation of your business
that translates your uniqueness and expertize in the most convincing way possible
·Regularly interact with your audience
·Nurture relationships with existing customers while building new ones by being
interactive and responsive
·Focus on those networks that are best fit for your business and target audiences
accordingly
·Follow 80/20 rule in which 80 percent of the content of your post should be informative
and entertaining and only 20% of it should be outright promotional
·Use right content on right network as each social media network has its own specific
kinds of audiences
·In case your business relies heavily on visuals then offer visual engagement on social
media
·Maintain a common Brand Identity across all Networks
·Try using new ideas and being creative
· Possessing good behavior and not being offensive or aggressive in your approach is very
important
Don’ ts
·Go spamming with promotional messages and content
·Project yourself as needy by explicitly begging for reposts and likes
·Forcefully attempt to target those audiences who are not there for your kind of business
·Overshare your content as it sometimes leads to unfollows and unsubscribes
·Make grammatical or spelling errors as it could reduce your credibility
·Use tags excessively (yes, we told you to use them – but do not go overboard with it)
·Automate same content across all networks
·Be fake and inauthentic
·Share negative and depressing/ sad content
. Project yourself as know-it-all as turns into arrogance that impedes your positive
projection
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FREQUENTLY ASKED
QUESTIONS

THE FIRST RULE OF SOCIAL MEDIA IS
THAT EVERYTHING CHANGES ALL THE
TIME. WHAT WON’T CHANGE IS THE
COMMUNITY’S DESIRE TO NETWORK.

"Engage, Enlighten, Encourage and
especially…just be yourself! Social
media is a community effort,
everyone is an asset."

Tethering ROI to a strict definition surrounding direct revenue
generation prevents you from identifying other ways an

INDENTED
NUMBERING

investment might be paying off. If your goal is to drive brand
awareness, you would measure success against metrics such as
audience reach and engagement, not profit.
1.How should companies measure their social media marketing
success?
Success is measured using the same metrics you use for any
other marketing activity: traffic, leads, and customers. Counting
the number of fans or followers you have can help you

MEASURE SUCCESS

understand your social media reach, but the bottom line that
determines its success is how many people it drives to your site,
how many of them are qualified leads, and how many of them
actually become customers.
2.Can one repost the same content to social media networks
multiple times?

BE RESPONSIVE

If something is very relevant to your business, we will not
straight away forbid you from posting it multiple times – it may
do you good. However, do add something interesting and
distinct each time so you do not appear like a spammer.
3.How to handle negative comments on social media?
Research shows that people take it better when their

NEVER ARGUE

complained is answered to quickly, even if the problem is not
solved. So, be responsive to complainers. However, remember to
never argue (there is troll culture over internet) and never
delete any comments (you appear insecure).
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FREQUENTLY ASKED
QUESTIONS

THE PROCEDURE OF PROCESS IS WHEN WE START TO
CORRELATE WITH ALL THE STAGES AND PROVIDE
CYCLIC RECURRENCE, CONNECT ONE THING WITH
ANOTHER AND CLOSE A LOOP.

Procedure follows this law: It doesn't
matter how much damage there is. If
the right part fails, expect collapse

VALUABLE
INDUSTRY CONTENT

AUDIENCE’S
PERCEPTION

INCONSISTENCY

1.Is social media marketing better for B2C or B2B businesses?
It’s important for both, but in different ways. While B2C businesses can
focus on more light-hearted, fun social media posts, B2B businesses need to
use social media to share valuable industry content. As a tool for connecting
a business with its customers, however, social media is vital to both.
2.How can I take control of my brand online through social media
marketing?
Taking “control” of your brand isn’t really possible anymore, but t he way to
influence your audience’s perception of your brand is to participate in the
conversations and steer them in a direction you’re happy with.
3.How long does it take before I’ll start seeing results from social media
marketing?
With social media constantly evolving, this depends on variables such as the
time and effort you’re putting into social media marketing management,
your budget, your audience, your strategy, and whether you’re using paid
ads or not. Regardless, it’s important to remember that social media is a
marathon and not a race.
4.What are some common social media marketing mistakes business make?
One of the worst mistakes is inconsistency – only posting sporadically, and
not responding when consumers reach out to engage. Another biggie is using
social media as a place to announce your own content and nothing more,
without ever engaging in discussions or adding comments to the post that
make your audience want to click or like or share.
5.Should I create timely content or evergreen content?
The answer here is a definite…both! It’s important to have content
addressing current events and new developments in your industry – that’s a
great way to draw traffic to your site through social media and online
searches. But it’s also important to create evergreen content that will
continue to attract visitors for months and even years.
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